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Techno-Translator.
Strategist. Speaker.
Coffee Fanatic.

I am Daniel Kedinger - a creative strategist
with a knack for nuanced problem-solving.
Creative leader by day, Father of Five and
Apple Fan by night. I enjoy shaping strategies
and seamlessly shifting perspectives for clients
and cohorts alike. For groups, companies and
classes, I speak on the intersection of
creativity, technology, and people.

337.257.1682
daniel@kedinger.com
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Don't just move.
Move forward.

This campaign was designed to promote a newly-dedicated
orthopedic hospital while driving awareness of the overall
hospital system’s commitment to patient outcomes instead
of promoting surgical technology. The campaign had three
distinct audiences: parents, outdoor enthusiasts, and those
over 65. This lead to a storytelling approach that showcased
that movement is purpose driven.

Don't just move.
Move forward.
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INTEGRATED CAMPAIGN | HEALTHCARE / OCHSNER LAFAYETTE GENERAL

\

\

‘Q"‘ F ‘k \
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https://www.youtube.com/watch?v=tQWdjmwPIWM
https://www.youtube.com/watch?v=tQWdjmwPIWM

INTEGRATED CAMPAIGN | HEALTHCARE / OCHSNER LAFAYETTE GENERAL

Don't just move. Move forward.
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https://www.youtube.com/watch?v=JbG-oKk91V8
https://www.youtube.com/watch?v=JbG-oKk91V8

INTEGRATED CAMPAIGN | HEALTHCARE / OCHSNER LAFAYETTE GENERAL
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https://www.youtube.com/watch?v=YRmLYdkVXa8
https://www.youtube.com/watch?v=YRmLYdkVXa8

INTEGRATED CAMPAIGN | HEALTHCARE | OCHSNER LAFAYETTE GENERAL

The campaign significantly increased
orthopedic service utilization and surgery
inquiries at the newly dedicated hospital. It
generated several hundred million in earned
and paid media impressions.

Don't just move.
Move forward.

b§4 Lafayette General
A" Orthopaedic Hospital

Don'’t just move.
Move forward.

%, Lafayette General
e " Orthopaedic Hospital



This campaign was developed to target
C-Level executives of Fortune 500 companies

to draw economic investment to the state of
Louisiana. The creative highlighted Louisiana
tech incentives, workforce development
programs, business-ready infrastructure, as
well as a Louisiana as a strong quality of place
for business.
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NATIONAL CAMPAIGN / GOVERNMENT / LOUISIANA ECONOMIC DEVELOPMENT



https://www.youtube.com/watch?v=MzC7XxLU7VM

NATIONAL CAMPAIGN / GOVERNMENT / LOUISIANA ECONOMIC DEVELOPMENT

Print advertising in key national publications such as Fortune, Fast Company,
Wired and Inc. were utilized to targeted C-level executives WE’ll
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NATIONAL CAMPAIGN / GOVERNMENT / LOUISIANA ECONOMIC DEVELOPMENT

. e . Business News: Tech, Sta x +

<> C @, https://www.wired.com/category/business/ b 4

= IEEE] SECURITY POLITICS GEAR THE BIG STORY BUSINESS SCIENCE  NORE v NY ACCOUNT v sve A c1fr Q

SWAP SHOP
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This ongoing annual campaign
was developed to engage brand
loyal TABASCO® fans through
email and social content
promoting branded merchandise
as well as limited-time offer
specialty sauces. The campaign
drove a 30% YoY increase in
online sales.

CPG | NATIONAL

ECOMMERC
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ECOMMERCE / CONSUMER PACKAGED GOODS | TABASCO®

®

MAKE MONDAY COUNT

SHOP ALL GIFT IDEAS »

GREEN _
JALAPENO SAUCE
SHOP NOW »

e O
GAME DAY JERSEY
SHOP NOW »

“LADY RED SAUCE”
MAKEUP BAG
OP NOW »

Custom photography set in lifestyle
settings help to elevate their branded
products to luxury gift items worthy of
any TABASCO® fanatic.

WARM THEIR
HEARTS
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FlyGuys is a dynamic, innovative data
capture company that was poised for
growth. Backed with superior technology,
operational excellence and industry
investment, they set out to transform their
business. Our team transformed their brand,
both visually and verbally, to one that would
stand out and elevate them high above

the competition.
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BRANDING / TECHNOLOGY | FLYGUYS

FLYGUYS

@ FLYGUYS
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BRANDING / TECHNOLOGY | FLYGUYS

The campaign significantly increased orthopedic service
utilization and surgery inquiries at the newly dedicated
hospital. It generated several hundred million in earned and
paid media impressions.

BRAND VALUES

BRAND VALUES

BRAND ATTRIBUTES

VISIONARY

LOGOMARK & LOGO coFreE
BADGE USAGE

LEGEND
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BRANDING / TECHNOLOGY | FLYGUYS

FLYGUYS

DATA CAPTURING
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EMBRACE THE
LIMITLESS
POTENTIAL OF
DATA TECHNOLOGY
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THE PLACES WE'LL GO

FlyGuys s more than & provider - we'Te partners in sohusions. Our specialtoed services can
heip take your project 1o the et level. Venture forward with us.
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NATIONWIDE DATA CAPTURE

EMBRACE THE
LIMITLESS
POTENTIAL |
OF DATA
TECHNOLOGY

With national reach, proprietary software and game-
changing aerial imaging, FlyGuys connects data-
seekers to professional data-capturers. We stand for
unbound progress - unlocking the full potential of
drone technology and aerial data.

GET A QUOTE

THE PLACES
WE'LL GO

FlyGuys is more than a provider - we're partners
in solutions. Our specialized services can help

take your project to the next level. Venture
faruard with e




This campaign was focused on reaching Belgard'’s
core audience made of professional contractors
and dealers. Implementing new messaging and
contractor creative assets became key for driving
awareness in key growth markets. We also
launched a contractor-exclusive giveaway,
reinforcing Belgard's focus on valuing and
supporting their work.

MANUFACTURING | NATIONAL

CAMPAIG
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NATIONAL CAMPAIGN / MANUFACTURING / BELGARD
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https://www.youtube.com/watch?v=jgAlkSgKMhM
https://www.youtube.com/watch?v=jgAlkSgKMhM

NATIONAL CAMPAIGN / MANUFACTURING / BELGARD

Active job site photography was essential to
bring more authenticity to the campaign as
well as including faces of real master
contractors to ensure the audience saw
Belgard as focused on helping contractors
grow their business not just trying to sell
more products.

. That's Why the Pros Choose Belgard BeRE
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=

.BAEK-(?ARD BELGARD.COM/PRO

B BELGARD

PAVES THE WAY
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This campaign was developed to help
establish Baton Rouge, Louisiana as not just
the state’s capital city but to position the city
as an unmissable and affordable stop for
travelers. It was a multi-channel national
campaign and won multiple awards
statewide and nationally.

The ongd y-‘.}.a'll only find in
Louisiana’s Capital City.
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TOURISM | NATIONAL

CAMPAIGN
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NATIONAL CAMPAIGN / TOURISM | VISIT BATON ROUGE



https://www.youtube.com/watch?v=bPD9yDAm28E
https://www.youtube.com/watch?v=bPD9yDAm28E

NATIONAL CAMPAIGN / TOURISM | VISIT BATON ROUGE
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BATON
L

1A city, we're Louisiana’s Capital City. It's where

Catch a show at VisitBatonRouge.com

with a capital S.

with a capital P.

Print, outdoor, and social advertising
was run in key publications and in
regions most likely to entice potential
travelers. Airport advertising was
utilized in Washington, D.C. to
promote new direct flights to the area.
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STRATEGY | BRAND | MARKETING / CONSULTING D / K
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STRATEGY | AUDITS | ECOSYSTEM ANALYSIS | AUTOMATION D / K
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STRATEGY | PERSONAS | SEGMENTATION / CUSTOMER JOURNEY | USER FLOWS D / K
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WEBSITES / PUBLIC SECTOR / GOCIVIX.COM
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& civix

WELCOME TO CIVIX

Technology and Expertise to__ .
Transform the Public Sector ' & = Technology and

We provide software and services to help public sector organizations deliver on their -2 ’. EXpertise tO
PR A Transform the
Public Sector

We provide software and services to help
public sector organizations deliver on
their missions.

Discover Our Solutions —+

Solutions That Power Public Service Discover Our Solutions —

gocivix.com



http://gocivix.com
http://gocivix.com
http://gocivix.com
https://gocivix.com

WEBSITE / BANKING / COMMUNITYBANKOFLA.BANK D / K

BETTER

y COMMUNITY
gIE\IITKEI:EBMMUNm | ] BANKING

STARTS HERE - STARTS HERE

Open An Account [ ; y Open An Account [

communitybankofla.bank



WEBSITE | PUBLIC SECTOR | GOCIVIX.COM D/K
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SOLUTIONS PRODUCTS DOCUMENTS  RESOURCES COMPANY  SUSTAINABILITY

Building the World
Better

Theough high-performing. sustainable construction products

FIND YOUR SOLUTION PROUDLY PART OF SAINT-GOBAIN

Constructing a More Sustainable World

Building the World
Better

Through high-performing, sustainable
construction products

FIND YOUR SOLUTION

PROUDLY PART OF
SAINT-GOBAIN



https://gcpat.com/en
https://gcpat.com/en
http://gcpat.com
https://gcpat.com/en
http://gcpat.com

WEBSITES / PUBLIC SECTOR / ROOMS.BELGARD.COM (D) /i K
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http://rooms.belgard.com
https://rooms.belgard.com
https://rooms.belgard.com
https://rooms.belgard.com

Powering Homes.
Empowering People.



https://www.goadtsolar.com/
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Suggested

What tactics can we use to reach our goal...
Prompt

List common challenges faced by [buyer...

Create isi about...
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